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By Shirley Bloomfield, CEO
NTCA-The Rural Broadband Association

A Grateful Goodbye

his column is different than the others I’ve written over
I the years, because it’s my last as CEO of NTCA. When
I began working at NTCA nearly 40 years ago, “broad-
band” wasn’t a household word. “Universal service,” while
a longtime national goal, was a concept more than a mission.
And “rural America” was too often an afterthought in conver-
sations about connectivity.

Over the course of my career, I have watched the industry
transform and a movement grow, powered by NTCA’s small,
community-based providers. These providers are determined to
bring advanced broadband to the communities they call home,
even in places where the maps say it couldn’t be done and the
economics didn’t work. Every day they do the extraordinary,
proving what is possible when community comes first.

I’ve been honored to witness that perseverance firsthand.
I’ve seen providers work through the night after storms so
families could reconnect with loved ones. Thanks to their hard
work building Smart Rural Communities, students in small
towns can access educational opportunities far beyond their
county lines. Farmers, small businesses and entrepreneurs use
their fiber connections to grow, compete and thrive—without
leaving the places they love.

Broadband is about more than technology. It’s access to
health care, education, safety and economic opportunities.

It’s the ability to stay rooted while reaching outward. And
at its core, it’s about people, the NTCA members who make
connectivity possible and the customers they proudly serve.

When I reflect on my many years with NTCA, I think
about all of the people who shaped not only my journey, but
the story of rural America itself. The CEOs who started out
on construction crews or at finance desks, the family-owned
companies now in their fourth generations, co-op boards that
hold community meetings in gymnasiums, NTCA staff who
pour every ounce of passion into serving members and the
federal partners who understand what makes rural broadband
so special.

As I step into my next chapter, I do so with deep gratitude,
for the providers who serve with heart, communities that refuse
to settle for “just good enough” and Americans who know that
high-quality connectivity is not a luxury, but a necessity.

Thank you for reminding me every day why this work
matters. ()

ADVANCING BROADBAND IN RURAL AMERICA

NTCA-The Rural Broadband Association works to
build a better broadband future for rural America,
representing about 850 independent, family-owned
and community-based telecommunications com-
panies. The tenure of Shirley Bloomfield, named
CEO in 2010, highlights a time of significant industry
achievement.

Congress passes the
Telecommunications Act of
1996, codifying “universal
service."

Shirley Bloomfield
joins NTCA

1986 1996

Congress passes the
American Recovery and
Reinvestment Act, investing
over $7 billion to expand
high-speed internet access.

NTCA ramps up advocacy
efforts as the Federal
Communications
Commission unveils its
National Broadband Plan.

2009

2010

NTCA members join the
Keep Americans Connected

USDA creates the Pledge to ensure Americans
ReConnect Loan and Grant retain connectivity during
Program. the COVID-19 pandemic.

The Supreme Court rules
the Universal Service Fund
is constitutional, following

lengthy defense by the FCC,
NTCA and others.

Congress passes the
Infrastructure Investment
and Jobs Act, investing
$65 billion into broadband.




Keep Your Health on Track

Apps can be a helpful tool for managing medications

Story by MELANIE JONES

eople who take just one pill a day
P may find it easy to remember.

Adding in a few supplements makes
the process a little more complicated. It’s
not hard to understand how individuals
who take multiple prescriptions may need
some help keeping up with it all.

It isn’t simply a matter of remembering
to take the pills or administer the injection.
Some medications need to be taken at cer-
tain times of the day, while others require
multiple, precisely timed doses. Certain
drugs should be taken before eating, other
treatments are taken with a meal, and still
others instruct patients to take them on a
full stomach.

Managing medications correctly is vital
to staying healthy and living life to the
fullest. Fortunately, there are digital tools
that can help. Many of these apps also
allow users to keep track of their vital
signs and make notes about changes they
notice in their health. With all this infor-
mation at hand, doctor appointments can
go much more smoothly.

Several free apps are available that not
only remind users when to take their med-
icine but also offer information on how
different drugs interact, track symptoms
and even prepare a report for doctors. One
warning—because they are free, some
apps ask permission to share your data
with drug companies so they can research
drug compliance and effectiveness.

MY THERAPY

The My Therapy app has attracted
attention in the last year, including being
featured on ABC and in Wired magazine.
The app allows users to set reminders, log
when they’ve taken medicine or skipped
it and track weight, blood pressure, blood
sugar and other health indicators.

MEDISAFE

In addition to tracking prescriptions,
schedules and health indicators and
warning about potential drug interactions,
Medisafe users can name a ‘“Medifriend,”
someone who will be notified if a dose is

missed. Users can also keep tabs on their
children’s or other dependents’ medication
information separately from their own.
When adding medications to their Medisafe
profiles, users can specify the shape and
color of the drug, helping them keep
straight which pill or capsule is which.

DOSECAST

For people who have multiple medica-
tions to take at different times of the day,
Dosecast may be the best choice. The
app assigns a sound to each medication,
S0 users receive prescription-specific
reminder notifications. It also keeps track
of when it’s time to order refills. Like the
other apps, Dosecast also allows users to
track key health indicators.

All these apps are on Google Play or
Apple’s App Store. They also can interact
with the health apps built into phones to
provide a better overall picture of your
health. (&
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Stay Connected With
Trilight Mobile

Mobile Service Backed by the People You Trust
few months ago, we introduced Trilight Mobile as part of our
ongoing effort to bring meaningful, reliable technology to
the people we serve. As we listened to members and watched

how families in our communities stay connected, it became clear that

offering mobile service was more than a natural next step. It was an
opportunity to make everyday life a little easier.

Trilight Mobile was created with you in mind, and it reflects
the same values that guide all of our work at WK&T. We focus on
dependability, fairness, and service that puts our members first. Our
mobile product was built to be affordable, with monthly pricing that
begins at $19.99 and a first line free promotion available to both new
internet customers and members who choose to upgrade their existing
internet service.

Trilight is also supported by the same local team you already rely
on. When you call with a question, you reach someone who lives and
works in this region and understands the realities of staying connected
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Chief Executive Officer  in a rural community. That local perspective continues to shape how
I ¢ serve our members.

Many have also appreciated the reliability of nationwide coverage
when they travel, along with the added strength of Hotspot 2.0 here at home, which is powered
by our modern fiber network. These features help ensure a consistent experience whether you
are close to home or miles away.

Offering the newest devices and the option to change a number is simply part of the flexibil-
ity available through this service. There is no expectation to make a change, and many mem-
bers choose to keep the device and number they already have. Both approaches are supported,
and the goal is to provide options that fit the way each household prefers to stay connected.

WK&T’s partnership with Trilight Mobile is part of a group of seven local telecom cooper-
atives across Tennessee. Together, we have developed a valuable mobile service designed to
support the needs of our local communities. The result is a service that is reliable, affordable,
and, most importantly, provided and supported by WK&T.

Our WK&T customer service team is ready to help with any questions you have. We’re here
to ensure your transition to Trilight Mobile is seamless, and we remain committed to delivering
quality service for years to come. To learn more, please visit www.mywkt.net/trilight-mobile or
give us a call at 877-866-7228. (2
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UTILITY RESOURCES

Cui Liu started her design
company 10 years ago

in Murray and recently
expanded to include a
high-end rental business.
See story Page 8.

Photo courtesy
of Cui Liu Rentals



NONDISCRIMINATION STATEMENT

WK&T is an equal opportunity provider
and employer.

To file a civil rights program complaint
of discrimination, complete the USDA
Program Discrimination Complaint Form.
Go to www.mywkt.net/company-info,
any USDA office or call 866-632-9992 to
request the form.

You may also write a letter containing all
of the information requested in the form.
Send your completed complaint form or
letter to U.S. Department of Agriculture,
Director, Office of Adjudication, 1400
Independence Ave. SW, Washington, D.C.
20250-9410, by fax at 202-690-7442 or
email at program.intake@usda.gov.

HOW WE'RE FIGHTING ILLEGAL
ROBOCALLS

WK&T is helping to reduce the number

of illegal robocalls that may come from
our network by identifying any suspicious
activity. Data we gather will be used to
identify suspected illegal robocalls based
on key factors as reported to the Federal
Communications Commission, Federal
Trade Commission and other carriers.

WK&T will investigate any suspicious
telephone numbers deemed fraudulent
and suspend or terminate the originating
telephone number, per WK&T's terms of
service. The terms of service apply to all
new and existing WK&T customers. Visit
www.mywkt.net for more information.

If you have any questions about robocall
mitigation services or need to report
any illegal/unwanted calls or incorrectly
blocked calls, please contact WK&T at
877-954-8748.

2026 TENNESSEE
IRIS FESTIVAL
May 1- 6 | Dresden

tennesseeirisfestival.net

WK&T Telecommunications Cooperative
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Welcome OUR NEWEST TEAM MEMBERS

Drew Welch

Where are you from?
Wingo, Kentucky.

What is your job title?
Combination technician.

What do you do in your spare time?
| like to go fishing or play basketball.

What is your favorite use of technology?
| like using my phone.

WK&T TV PRIVACY NOTICE

WK&T provides the WK&T TV privacy
notice as a service to our members
and in accordance with applicable
federal law and FCC regulations. Go

to www.mywkt.net/company-info to
review the information and contact us
with any questions.

Albany O’Neill

Where are you from?
Mayfield, Kentucky.

What is your job title?
WK&T Tech Team intern.

What do you do in your spare time?

| am most likely spending time with family
or friends, whether that be watching
movies, going out to eat, playing card
games, attending church and church
events or shopping.

What is your favorite use of technology?
| am currently in school for graphic design,
and | have always been fascinated by all
that technology can achieve both artis-
tically and mechanically. That said, using
different types of technology like my

iPad, computer or even more technical
machines like 3D printers to create some-
thing is my favorite use of technology.




TRAVEL

Story by LAURA MCGILL

ocated in the foothills of the Blue

Ridge Mountains with unique

urban views and abundant natural
hues, Greenville, South Carolina, offers
plenty of ways to set your own pace.
Enjoy a laced-up, fresh-air visit when you
create your personal walking itinerary
with choices for foodies, art lovers, sports
fans, history buffs and nature enthusiasts.

DOWNTOWN DIRECTIONS
Perfect for a stroll, the wide and wel-
coming sidewalks of Main Street invite

visitors to explore the local scene. Start at
NOMA Square and fuel up with a hearty
breakfast at Roost Free Range Kitchen.
Then it’s time to start walking. Venture
south to Falls Park on the Reedy to enjoy
an urban waterfall. Get the best views
from Liberty Bridge. Look up to appreci-
ate the bridge’s unique single-suspension
construction. Be sure to check the sched-
ule for the Greenville Drive, the High-A
affiliate of the Boston Red Sox. They play
home games on Main Street’s Fluor Field,
which is modeled after Boston’s famous

Fenway Park, complete with its own Big
Green Monster left-field wall.

TRAIPSING THE TRAIL

With design and etiquette guidelines
to safeguard children and those with
mobility challenges, the Prisma Health
Swamp Rabbit Trail provides 28 miles
of natural beauty for all fitness levels.
Take a casual walk, a jog or a bike ride to
discover area parks, attractions, shops and
eateries. Didn’t bring a bike? No problem.
Greenville has several bike rental options.



Plan to spend several hours at Cleveland
Park, home to the Greenville Zoo, Rock
Quarry Falls and the Vietnam Veterans
Memorial. Treat yourself to a scratch-
made pastry and a craft coffee at Swamp
Rabbit Cafe & Grocery, a popular spot
along the trail.

FUN FESTIVALS

Celebrate scientists, chefs, pitmasters
and painters. On April 4, IMAGINE
Upstate STEAM Festival spotlights
science, technology, engineering, arts
and math. Remember to grab extra
napkins to savor the dishes at Southern

Roots: A BBQ Reunion on April 11. The
culinary experiences continue April 16-19
at Spring Fest with a series of foodie
events. Catch your breath and get ready
for Artisphere, May 8-10, featuring the
works of visual artists representing many
different mediums.

WONDERFUL WATERFALLS

Within an hour’s drive from downtown
Greenville, enjoy the beauty of six more
waterfalls. Easy views can be found at
Wildcat Wayside Falls, a roadside pull-
off. The middle portion of those falls is
an easy hike, while the upper section calls

the Pnsma Health
is a favorite for

for moderate hiking. For those who are
feeling energetic, the 1,200-foot change
of elevation at Rainbow Falls offers a
strenuous hiking challenge.

Greenville-area waterfalls are part of
the Blue Ridge Escarpment, a geological
feature where the Blue Ridge Mountains
dramatically drop 2,000 feet to the
Piedmont below. In total, the area is
home to more than 50 waterfalls.

Plan your Greenville, South Carolina,
trip at visitgreenvillesc.com or on
Facebook @visitgreenvillesc. (&)
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Story by LISA SAVAGE

Success

Cui Liu Rentals elevates event furniture and decor

ui Liu could have started her

design business anywhere, but

10 years ago, she chose Murray
as her company’s home base. Now her
original, thriving international enter-
prise, Cui Liu Designs, has spawned
another business unique to Murray—
Cui Liu Rentals.

“I could have started that business any-
where, but I love West Kentucky,” she
says. “I have lived here two decades now,
and the community has embraced me. I
knew it was the place I wanted to stay.”

Cui Liu, known as Trey, came to
Murray 16 years ago as a high school
exchange student from China. She loved
the area, so she decided to attend Murray
State University, where she earned a
degree in international business.

Cui Liu Designs offers high-end home
furnishings and sells to mass retailers
internationally, with pieces also available
through vendors like Amazon, Walmart
and Wayfair.

It wasn’t uncommon for people Cui
knows locally to ask about borrowing
or renting Cui Liu Designs’ luxurious
furniture pieces for their special events.
Many rental businesses offer folding
chairs, tables and other basic pieces for
large groups, but there were no options
for high-end furniture and decor.

“We realized there was a need for
pieces like we can offer,” Cui says.
“Prior to Cui Liu Rentals opening, you
had to go to Nashville or Memphis to
find rentals available like we have.”

Cui Liu Rentals opened in January
2025 in the Cui Liu Designs headquarters
in Murray. The rental company offers
premium furniture and decor within

a 150-mile radius for a wide range of
events, including weddings, corporate
functions and private parties.

“It’s our mission to provide exceptional
service and beautifully crafted items that
elevate any event setting,” Cui says. “We
understand that each event is unique, so
we work closely with our clients to select
pieces that perfectly match their theme,
style and budget.

“Our flexibility allows us to accom-
modate events of any size and type,
with customized rental packages that fit
each client’s unique needs,” she says.
“Whether it’s a large formal event or an
intimate gathering, we are equipped to
provide the right furniture and decor to
make your event memorable.”

Pieces range from wood and uphol-
stered furniture and cabinets to books and
decor. Many of the rental pieces are from
Cui Liu Designs’ collection.

“We have access to so many unique
pieces,” Cui says. “It’s part of our custom
collections, not cookie-cutter items.
Everybody is always looking for that
‘wow’ look, and we love helping create
those moments.”

Real estate staging wasn’t initially part
of the offerings of Cui Liu Rentals, but it
has emerged as a significant piece of the
business, says Stacey Orr, who manages
Cui Liu Rentals. Staging enhances a
property’s appeal to prospective buyers
and is used for photo shoots and open
houses.

Rental pieces are listed on the com-
pany’s website, and online shopping is
available for Cui Liu Designs. “While
online shopping and viewing are avail-
able, we love consultations to help guide
our customers and best meet their needs,”
Stacey says.

When Cui was looking to buy property
to house Cui Liu Designs 10 years ago,

a location with great internet access was
a must for her daily communication with
manufacturing and shipping operations in
Asia. The Murray location was a perfect
fit. It is rural and in an area Cui loves,

yet it provides the advantages of superior
internet service through WK&T.

“The accessibility is part of the reason
we are located here,” Cui says. “When
running a global company and working
with vendors from all over the world,
internet access is everything.”

Cui Liu Rentals and Cui Liu Designs
also use WK&T’s SmartBiz products to
enhance security and internet operations
in its 24,000-square-foot warehouse and
office facility. Services include software
that protects against cyberattacks and
isolates critical network segmentation
for points of sale and Wi-Fi. SmartBiz
products include built-in firewalls,
content filtering and automated threat
protection to ensure business continuity
with backup networks.

These services can be monitored
and controlled from a mobile app on a
smartphone, increasing efficiency and
ease of use.

“We are grateful to have access to this
service from WK&T and the privacy
and security it provides,” Stacey says.
“It enhances the already robust internet
service.”

And it’s a service that makes all the
difference in business operations. “If we
didn’t have fiber, we wouldn’t be able
to run our businesses like we do,” Cui
says.

WK&T Telecommunications Cooperative



CUI LIU RENTALS

Showroom and design center
1845 Butterworth Road, Murray

270-752-0288
cuiliurentals.com and cuiliudesigns.com

Follow the companies on Facebook, Instagram, Pinterest and X.
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LEFT TOP AND BOTTOM: Cui Liu enhanced her own wedding with items from
her company, Cui Liu Rentals. ABOVE: The newly formed rental company
provides real estate photos. TOP: Conference staging is one of the services
Cui offers.

WK&T Telecommunications Cooperative
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PREPARED

Scouting America readies kids

to protect themselves online

Dozens of Scouts attend a Department of
Homeland Security event about online safety.

Story by DREW WOOLLEY

outdoor skills. He excelled at building fires and tying knots.

He struggled more with identifying plants, and, even today,
he says he still hasn’t picked up the knack for it. But as he got
older, the leadership skills he was learning every step of the way
stood out to him.

“Those are all important skills, but the thing we’re really coach-
ing is how to work within a team, be good citizens for the future
and make good, ethical decisions,” he says. “I thought I was just
having fun. But I was really learning a lot of leadership skills that
have benefited me throughout my life.”

Today, as scout executive for Scouting America’s Palmetto
Council in South Carolina and den leader for a group of second
graders, Justin is amazed at the technology available to young
children. There’s even technology that could have helped him
identify plants as a Scout.

As a result, while Scouting America, formerly the Boy Scouts
of America, still emphasizes the importance of getting outside and
working with others, the organization is increasingly recognizing
the need to meet kids where they are with technology.

Just last year, it introduced its first merit badges for cybersecurity
and artificial intelligence. Others, like the Know2Protect badge,
are specifically aimed at teaching Scouts about the importance of
personal safety online.

“While we know there are a lot of benefits to technology, we also
know that, unfortunately, there are people online who do not have
our kids’ best interest at heart,” Justin says. “We need to help our
kids recognize who is an ally, who is trying to do them harm and
what to do when they encounter those types of people.”

In his days as a Scout, Justin Williams was always drawn to

THE NEW NORMAL

For Scouting America’s Chief Safeguarding Officer Glen
Pounder, that work starts with the adults around each Scout. His
office in Irving, Texas, provides training for all Scout leaders
around the threats kids may face online—from cyberbullying and
body image issues to pornography and sexual exploitation.

“One of our key mottoes is be prepared for life. There’s no life
these days without the online space,” he says. “Our new normal
as an organization is we have to be comfortable always looking
for what is next, particularly with technology. I think it’s about
landing the message in a way that is not creating fear. That this is
just part of preparing for life.”

Starting from kindergarten, Scouting America encourages
parents of new Scouts to have their own conversations with their
children about general safety practices. As kids earn their annual
ranks, they must complete six core components, one of which is
additional safety training. Starting in fourth grade, that training
includes lessons on what information they should not give out in
online settings.

In addition, Scouting America partnered with the Department
of Homeland Security in 2024 to build an awareness campaign
about the risks kids face online. Scouts and their families can join
in-person training sessions and activities or online presentations
to learn how to prevent and report online abuse, earning them an
exclusive Know2Protect patch.

Glen’s hope is that more widespread awareness and training
within Scouting America troops can even help protect kids who
are not part of the program.

“There’s a ripple effect outside of scouting. Each Scout has



friends, siblings and other non-Scouts around them that they
share things with,” he says. “So, if you’ve got a million trained
Scouts out there it makes it much harder for anyone who’s think-
ing about abusing their position of trust to get away with it.”

MOVING FORWARD TOGETHER

While preventing these abuses from happening in the first
place is the top priority, Glen emphasizes it is just as important
for kids to feel comfortable speaking with an adult, whether it’s
a parent or a Scout leader, if they do find themselves in one of
these situations. If not, the outcome can be tragic.

Justin cites the example of an Eagle Scout in Spartanburg ,
South Carolina, in the last few years who took his own life. He
had connected with someone online and shared compromising
photos, only to have those photos used to exploit him.

“He didn’t think there was any other option, so he decided
to take his own life,” Justin says. “When you think about
the perfect kid, this is the kid that would come to mind. So,
this isn’t something that only targets dysfunctional families.
Criminals are getting smarter every day, and we just can’t take
anything for granted.”

For Glen, that comes down to preparing kids for dangerous
situations, trusting them to use the tools available to them and
offering understanding if they find themselves in trouble.

“If we haven’t empowered these kids correctly, then the fear
stays with them. We need to take that fear away,” he says. “Our
focus is on prevention first. But then, if something happens, take
a breath and then we’ll move forward. We know what to do,
we’re going to get there. You’re not alone in this.” (2

BADGE OF HONOR

Scouting America badges aren't just for archery and pio-
neering anymore. Here are a few tech-savvy badges
and patches today's Scouts are collecting.

Cybersecurity Merit Badge

Introduces Scouts to various cyberthreats,
including viruses, worms, social engineer-
ing and denial-of-service attacks. They
learn to protect themselves with strong
passwords, firewalls, antivirus software and
encryption.

Artificial Intelligence Merit Badge

Helps Scouts explore what Al is, different types
of Al and how to use it in everyday life.

They are also challenged to discuss issues
around data privacy, bias in Al systems and

the ethics of this new technology.

Know2Protect Patch

Serves as a symbol of the Scout's com-
mitment to online safety and digital citizen-
ship through participation in the Department of

Homeland Security's Project iGuardian training. The training
provides knowledge and skills to protect themselves against

online abuse.

A Scout tries on a
Homeland Security
investigations vest.

Photos courtesy of Scouting America
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WK&T and Trilight Mobile deliver better wireless service

STRAIGHTFORWARD PRICING FROM A TRUSTED LOCAL COMPANY

Mobile service should be simple to understand and free from frustration. With Trilight
Mobile, the price advertised is the price members pay. And member service is right
here at home.

K&T members enjoy the

superior service of the com-

pany’s 100% fiber network
in their homes. Now that WK&T has

joined forces with Trilight Mobile, that
same service is available everywhere.

WK&T understands that when
members reach out for help, they want
to talk with someone who’s local and
connected to the area. They don’t want
the hassle of dealing with someone
thousands of miles away. Providing
that local member service has always
been central to WK&T’s mission, and
it was key in the decision to partner
with Trilight Mobile.

The fiber network that brings fast and
reliable internet service to WK&T’s
customers is the backbone of the
Trilight Mobile network. By connect-
ing to WK&T’s Wi-Fi routers through-
out the community, that fiber network
is extended for mobile users. Currently
being deployed in specific areas, those
Hotspot 2.0 connections are seamless,
private and secure, allowing members
to stay connected while they work,
shop and play in the area.

When members travel outside of
WK&T’s service area, Trilight Mobile
is along for the ride and ready for
adventure. Trilight partners with two
of the most powerful cellular networks
in the country to use their towers,
so mobile service continues without
interruption.

It really is all about connection. With
WK&T and Trilight Mobile, members
get local, hometown service from
people they trust, and they get the con-
nection of coast-to-coast coverage that
makes travel easier and safer.

Best Value
4 By the Gig N Unlimited 4 Unlimited Max N
FIRST LINE FREE Promo” FIRST LINE FREE Promo” FIRST LINE FREE Promo”
FREE for 1year FREE for 1 year $10/month for 1year
Monthly Price Monthly Price Monthly Price
$2999- $19.99 $3999 $29.99 $4999- $39.99
Premium Data Premium Data Premium Data
1GB 30GB 50GB
- J
Hotspot Hotspot
5GB 10GB
- J

Subscribers will receive a $10 credit if they have WK&T'S Autopay and Paperless
plans and a WK&T GigaSpire router. A $5 credit will be awarded to subscribers
who have two of the three.

To learn more about Trilight Mobile and the partnership with WK&T, call
877-866-7228, email trilight.sales@wkt.net or visit www.mywkt.net.

*FIRST LINE FREE promo-

tion requires new WK&T

internet service or an

internet speed upgrade, m
plus enrollment in O
AutoPay, Paperless Billing i
and an active lease of a

WK&T Wi-Fi router. Up to $29.99
per month. Mobile plan credit
applied for 12 months. Stan-
dard rates apply thereafter.

The $10 monthly discount

for enrollment in AutoPay,
Paperless Billing and an active
GigaSpire router does not
expire after 12 months.

.'a' trilight mobile

WK&T Telecommunications Cooperative




Servingup ¢
Satisfaction

Putting safe and effective
Wi-Fi on the menu

he next time you are at your
Tfavorite restaurant, look around.

Chances are, most of the other din-
ers are on their phones. Some are checking
the scoreboard to see how their team is
doing. Others scroll social media for the
latest news headlines and updates from
friends. And, no doubt, parents are relying
on mobile phones or tablets to keep their
kids entertained until the food arrives.

The same holds true at event venues.
From family reunions to concerts, everyone
seems to always have their phones in hand.

It isn’t hard to see just how important
a strong and secure Wi-Fi connection is
in public spaces these days. Customers
expect it just as much as they expect good
food and friendly service.

If you run a restaurant or venue, you
want to make sure your Wi-Fi system deliv-
ers the best experience possible for your
guests while not hampering your internal
operations. WK&T is here to help with
SmartBiz, a distinct service that caters to
the special needs of the industry. &

Smart
1z Biz'

Experiencing
internet issues?
LET US HELP!

WK&T Telecommunications Cooperative

Q
Living Connected

Fiber for the speed of life!

MEETING THE CHALLENGES

Impatient or bored customers leave sooner and spend less.

> WK&T's SmartBiz allows diners and event attendees to relax and enjoy their
experience. This translates to higher sales as diners extend their meal with
appetizers, desserts and more beverages. They'll likely snap a few photos of
their delicious meals to post on social media.

Streaming videos can slow down internet-dependent kitchen systems.

> Delivering separate networks for kitchen and waitstaff, point-of-sale equip-
ment, management and, of course, for your guests, with SmartBiz means you
can control access and ensure each group is protected and has all the speed

it needs.

Outdoor dining areas are difficult to reach with a Wi-Fi signal.

> No more dead spots on the patio. Outdoor extenders ensures guests can
access a strong Wi-Fi signal while still accessing a protected network utilizing
the Smart Biz technology. The enterprise-grade equipment we use will make a

difference in your customer experience.

Point-of-sale systems need reliable and secure connections.

> Safeguard guests from data breaches with a secure point-of-sale system. And
protect your business from lost sales with SmartBiz's internet failover, which
lets you keep accepting credit cards and online orders, no matter what.

Missed marketing opportunities equal missed revenue.

P> You know the value of today's customer for tomorrow's business. With
SmartBiz, guests access your Wi-Fi through a branded portal that collects
their names and email addresses. You can then market to them with special
offers, new menu items and invitations to follow your business on social media.

READY TO ADD WK&T'S SMARTBIZ TO YOUR MENU? CALL 877-954-8748 TODAY.

If you're having any problems with your internet,

please call us so we can work through service
issues together. We are committed to making

your connection an outstanding experience.

Fiber-fast internet is the future. And it's here!

877-954-8748 | www.mywkt.net
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WITHOUT BREAKING. THE BAN

Rich desserts shouldn't cost a fortune/

- i

or many Americans, going to
F the grocery store can be stress-

ful since prices don’t seem to
be coming down. But we still want to
have our cake and eat it too. So, it’s
nice—and entirely possible—to treat
ourselves to something sweet at the end
of the meal without breaking the bank.

There are some tricks to keep in

mind to help you stay on budget while
still satisfying your sweet tooth. For
example, if a recipe calls for pecans,
walnuts, a less expensive alternative,
can be substituted. And use store brands
whenever possible—a cost-saving
practice that always saves pennies.

| Food Editor
Anne P. Braly
is a native of
Chattanooga,
Tennessee.

Photography by Mark Gilliland
Food Styling by Rhonda Gilliland
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CHOCOLATE BANANA BARS

1/2  cup butter teaspoon baking powder
1 cupsugar 1 teaspoon baking soda
1 egg 1/2 teaspoon salt
1 teaspoon vanilla 1/4  cup baking cocoa powder
11/2 cups mashed banana 1 cup chocolate chips

11/2 cups flour

Preheat oven to 350 F.

Mix the butter, sugar, egg, vanilla and banana. Then add the flour, baking powder, baking
soda and salt. Put half of the mixture into a separate bowl and add the cocoa powder.

Grease the bottom of a 9-by-13-inch pan and pour in the cocoa mixture. The mixture
will be thick, just try and spread a thin layer across the bottom. It will rise and make a
beautiful, thin bar. Use a smaller pan if you want a thicker bar, however, it will need to
bake longer to get the middle done.

Spread the rest of the batter on top of the cocoa mixture. Sprinkle the top with as many
or as few chocolate chips as you like.

Bake for about 30 minutes or until the top is browned and a toothpick comes out clean.



BLUEBERRY COFFEECAKE

cups white sugar

cup butter, softened

€ggs

cup sour cream

teaspoon vanilla extract

cup plus 10 tablespoons all-purpose flour
teaspoon baking powder

1/4 teaspoon salt

cup fresh or frozen blueberries

1/2 cup brown sugar

1/2 cup pecans

teaspoon ground cinnamon

1 tablespoon powdered sugar for dusting

= A AN AN

Preheat the oven to 350 F. Grease and flour a 9-inch Bundt pan.

Beat sugar and butter together in a large bowl with an
electric mixer until light and fluffy. Add eggs, one at a
time, beating well after each addition. Beat in sour cream
and vanilla extract. In another bowl, combine flour, baking
powder and salt. Stir into butter mixture until just blended.
Fold in blueberries.

Spoon half of the batter into the prepared pan. Combine
brown sugar, pecans and cinnamon in a small bowl. Sprinkle
half of the mixture over the batter in the pan.

Spoon remaining batter on top, then sprinkle on remaining
pecan mixture. Use a knife or thin spatula to swirl the
mixture into the cake.

Bake until a toothpick inserted into the center comes out
clean, about 1 hour to 1 hour 15 minutes. Let cake cool in
the pan for 15 minutes before inverting. Invert carefully
onto a serving plate. Dust with powdered sugar just

before serving.

)

TROPICAL TWISTER

2 cups frozen pineapple chunks
4 ounces pineapple juice
2 scoops vanilla ice cream

Combine all ingredients in a blender and blend until smooth. If
it's too thick, add a bit more pineapple juice. Scoop into bowls
and, if desired, garnish with additional chopped pineapple and a
dollop of whipped cream. Serve immediately. Makes 3 servings.

STRAWBERRIES AND CREAM PIE

1 prepared 9-inch pie shell, graham cracker or pastry crust,
baked and cooled
1 8-ounce package cream cheese, softened
1/3 cup granulated sugar
1/2 teaspoon almond extract
1 cup whipped topping, thawed
4 cups fresh strawberries, washed, hulled and halved
1/2 cup semisweet chocolate chips
1 tablespoon shortening

Bake crust at 350 F for 15 minutes or until light golden brown.
Cool completely.

In a large bowl, beat the softened cream cheese until it is fluffy.
Gradually add the sugar and almond extract, beating until fully
combined. Gently fold the whipped topping into the cream
cheese mixture until smooth.

Spread the cream cheese mixture evenly into the cooled pie
crust. Arrange the strawberry halves, cut side down or pointed
side up, over the filling.

In a small, microwave-safe bowl, combine the chocolate chips and
shortening. Microwave in 30-second intervals, stirring in between,
until the chocolate is melted and smooth. Drizzle the melted
chocolate over the top of the strawberries and cream filling.

Refrigerate the pie for at least 1-2 hours or until it is set and
chilled before serving.
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100 WK&T Technology Drive
Mayfield, KY 42066

Better Mobile Service from the people
who bring you better internet

When your mobile
service matters,

you need a local
company you
can trust.

As low as \\v»»_\
per month f
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WK& | 877-866-7228 4 tnhght
. www.mywkt.net -
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